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Across Kenya, people and wildlife meet at the places both depend on: farms, grazing lands, water 
points, forests and migration corridors. These shared spaces can become places of loss, fear and 
retaliation—but they can also become places of preparedness, respect and coexistence. The logo tells 
that bigger story. It does not present people and wildlife as opposing sides; it brings them into one 
connected landscape, held together by a common future.

The animal silhouettes are simplified representing the key wild animals in the conflict creatively 
merged into a minimalistic collage, easy for the audience to digest the campaign. The colors are 
inspired from the national flag, blending in with the government’s branding guidelines. The primary 
green color represents habitats, renewal and practical coexistence.

The identity is bold enough for a roadside billboard, simple enough for a phone screen and welcoming 
enough for a community forum. The logo stands for a practical national commitment: protect life, 
prevent loss, report incidents quickly and respond without retaliation. It turns coexistence from an 
abstract conservation idea into a shared everyday action.

Brand Identity Story
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